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Requirements, Grading, and Other Policies

Mid-Term Exam #1 25%
Mid-Term Exam #2 25%
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obligations, have conflicts with scheduled exams, assignments or required attendance. In this
class, you are required to inform me of a scheduling conflict within the first two weeks of the
semester so that | may make accommodations. See the full details of the University religious
observances policy at http://www.colorado.edu/policies/fac_relig.html.

Discrimination and Sexual Harassment: The University’s policies on discrimination, sexual
harassment, and amorous relationships apply to all students, staff and faculty. Any student, staff
or faculty member who believes s/he has been the subject of discrimination or harassment based
upon race, color, national origin, sex, age, disability, religion, sexual orientation, or veteran
status should contact the Offi
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http://www.colorado.edu/disabilityservices
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Part II: Horizontal Practices

Weeks 5 - 8. Chapter 7:

Antitrust and Higher Education (MIT Financial Aid)

Chapter 8: Bidding, Bid Rigging (Ohio v. Trauth)
Chapter 9: Rapid Price Communication and Coordination (Airline Tariff
Publishing)
Chapter 10: Global Cartels (Amino Acid Lysine)
Chapter 11: Sports Leagues (Relocation of L.A. Rams to St. Louis)
Chapter 12: Brand Name Prescription Drug Litigation
Part I11: Vertical and Related Market Issues

Weeks 8 - 10: Chapter 13:
Chapter 14:
Chapter 15:
Chapter 16:

Part IV: Network Issues

Weeks 10-12: Chapter 17:

Revisiting Maximum Resale Price Maintenance (State Oil v.
Khan)

Technology Cross-Licensing Practices (FTC v. Intel)
Retailer-Instigated Restraints on Suppliers’ Sales (Toys R Us)
Bundling (GE/Honeywell)

Links Between Markets and Aftermarkets (Kodak)

Chapter 18: Access and Network Effects in the “New Economy” (AOL-
Time Warner)
Chapter 19: Maintenance of Monopoly (U.S. v. Microsoft)
Chapter 20: Predation Policy (American Airlines)
Part V: Group Presentations

Weeks 13-16



